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Job Title: PRODUCT CONTENT CREATOR
Reports to:
Head of Testing
General Description

The Product Content Creator is part of the Product Content team. Each Product Content Creator is responsible for the execution of product tests and investigations, from planning through to publication, within a defined area of responsibility.
Product Content Creators must possess an appropriate level of technical or scientific knowledge, supported by a background of practical experience. They must be capable of managing several test and investigation projects at the same time. 
They are expected to display initiative and integrity, plan and control projects and budgets, and be able to work with minimum supervision.
The ability to analyse technical data and present it in a manner that can be clearly understood by the consumer is essential. Written and oral expression of high standards are required. Test outputs will be created for digital and print publication. 
The Product Content Creator will work with test laboratories at Choice in Australia and others around New Zealand and overseas. They will also work with government agencies and other organisations to develop and execute product tests and technical research. In addition, they may from time to time be expected to represent consumer opinion on various committees and organisations.

Specific Duties

1.
Assisting in the long-term planning of product testing and technical research.  Providing initial background information on possible future test and research projects, procedures and authorities. 

2.
Providing detailed information on planned tests and research investigations, including market survey results, estimated costs, test procedures, and target date for test completion.

3.
Where test (or approved contract research) projects are involved:

(a)
Efficient execution of approved tests, including purchasing, planning and budgeting. Liaison with the assigned testing authority on all matters governing test procedures and progress.  

(b)
Continuing consultation with manufacturers or other trade groups on matters associated with test findings and/or procedures.

(c)
Study and interpretation of laboratory findings and their translation into non-technical language for publication in Consumer NZ’s magazine, online and any of the organisation’s other publishing ventures.

4.
Researching and preparation of general technical and research articles for publication. Managing and reporting progress of projects to agreed deadlines.
5.
Preparation of magazine and online reports, including arrangements for illustrations and content marketing. Final reports, completed by deadlines. Checking digital and page-proofs for accuracy.
6.
Providing technical assistance and guidance to the other Consumer NZ sections, as required.

7.
Representing Consumer NZ at meetings with manufacturers, retailers or any other body responsible for consumer products, legislation or guidance.
8.
Responding to member enquiries on matters within the product Content Creator’s area of responsibility.
9. 
Maintaining expertise in relevant product technology and market innovations and understanding the wider context of products to consumers, society and the environment.
10.
Such other duties allocated from time to time by the Head of Testing.
General Attributes and Background

The position requires a person with judgement and maturity. Well-developed oral and writing skills are essential. Tertiary qualifications in a scientific or technical discipline are highly desirable. 

